
Christian Theology and Market Economics (News 

12
th

 January 2010) 

 

The relationship between Christian theology, economics and business has often 

been anything but constructive.  This is a shame because there is much that 

these disciplines can learn from each other. This is well demonstrated in an 

excellent book “Christian Theology and Market Economics” edited by Ian R. 

Harper and Samuel Gregg. My review of this book can be found in Economic 

Affairs, the Journal of the Institute of Economic Affairs (Volume 29, No. 4 

December 2009).  Further information on the book can be obtained from the 

web-site of the publishers, Edward Elgar, at http://www.e-elgar-

economics.com/Bookentry_DESCRIPTION.lasso?id=12782 . 
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